International Tourism Snapshot Qiesnslond

Year ending September 2024

International visitors spend more than ever in Australia
International visitors to Australia Australia-wide, overnight visitor expenditure (OVE) from International visitor expenditure in Australia

Change vs PICLEDTTN international visitors reached a record of $32.3 billion. This is a
Visitors A ERR AT S CVARTEPLEER ) 8 per cent increase on 2019. This record expenditure occurred Expenditure  Change vs 2019

Total Australia® 7,476,000 -14.2% 38.4 6.9 while visitation continues to recover. Australia welcomed Total Australia $32,307.4m 2.8%
NZ 1,239,000 -4.6% 11.6 1.6 7.5 million international visitors, a recovery of 85.8 per cent. At Holiday $10,771.4m 1.5%
Asia’t 3,579,000 -18.0% 46.2 9.1 the national level, aviation capacity has recovered faster than  \pgr? $5,187.3m 13.7%
North America 811,000 -14.2% 19.6 0.7  International visitation at 95 per cent of 2019 levels. Business $1,955.6m -4.3%
Europe® 755,000 -14.6% 53.2 10.8 Employment $2,738.1m 76.4%

The recovery of international travel to Australia by purpose

— 2L Sl — — started with the strong comeback of visiting friends and relatives ol $122'5 =il{gus
(VFR), followed by employment. Spend by VFR visitors in A
Total holiday 3,616,000 -23.0% 20.9 2.9  pystralia reached $5.2 billion (up 13.7 per cent compared with
NZ 532,000 -0.2% 7.8 0.4 2019) and OVE by employment visitors reached a record $2.7
Asia 1,698,000 -29.5% 19.6 38  billion (up 76.4 per cent on 2019). Holiday OVE in Australia |
North America 462,000 -15.6% 13.4 -0.3  reached a record $10.8 billion, which is 1.5 per cent above pre-
Europe 466,000 -22.4% 41.2 5.6 COVID-19 levels. OVE generated from business travel ($2.0
UK 304,000 -22.1% 25.1 2.7  billion, 95.7 per cent recovered) and from education ($11.2
billion, 91.4 per cent recovered) are close to what they were pre-
Total VFR 3,180,000 -6.1% 27.3 4.3 COvVID-19.
0,
Z;a 153971"10380 %151;0 ;gg 3:: Australia welcomed a record number of visitors from India
S é16 (,)00 i s T (405,000, up 7.7 per cent) and Korea (_337,(?00, up 32.6 per
! : : : cent). OVE generated from four of Australia’s five largest source
Europe 300,000 -5.4% 22.6 2.9

markets are above 2019 levels. This includes record levels of
Li< SDUILLY i | s L OVE from India ($1.5 billion, up 16.5 per cent) and New Zealand
($2.1 billion, up 28.7 per cent). OVE generated from the UK

Total business 789,000  -25.1% 11.8 2.0 residents was $2.1 billion, which is 19.2 per cent more than 2019

Nz 167,000 -26.8% 6.6 1.8 and USA residents spent $2.0 billion, which is 2.0 per cent more
Asia 325,000 -23.0% 13.1 0.9  than in 2019. Outside of the top four markets, there were OVE
North America 111,000 -33.5% 10.0 0.6 records from Indonesia, Taiwan, South Korea and France.

Europe 87,000 -20.5% 13.7 2.6

UK 50,000 22.1% 18.6 75 China was the largest source market for Australia in the year

ending September 2024, from both OVE and Vvisitation
perspectives. China is one of the slowest source markets to

1 o ()
Total education 504,000 T return to 2019 levels with Chinese visitation at 60.0 per cent of

NZ, 9,000 “2.2% 616 315 2019 levels, and OVE at 76.3 per cent of 2019 levels. In their
Asia 392,000 -20.8% 134.7 11.9 . .
- most recent forecasts, Tourism Research Australia (TRA) expects
North America 20,000 353% 881 14 qhinese visitation will return to 2019 levels in 2027.
Europe 30,000 -36.2% 122.8 25.9
UK np np np np For the third time, TRA has reported on the Philippines and
Vietnam as individual source markets outside of ‘other Asia’. In
the year ending September 2024, visitors from Vietnam spent
$849.4 million and visitors from the Philippines spent $529.6
million in Australia, making them the 12% and 17t largest
markets respectively.
KIRRA BEACH, GOLD COAST
teg.queensland.com Subscribe to our research updates:
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International Tourism Snapshot

Year ending September 2024

State expenditure comparison

Spend above pre-COVID-19 levels in Queensland
International OVE in Queensland reached $6.1 billion in the

Change in Overnight Visitor
Expenditure compared to 2019

. Change vs year ending September 2024, which is in line (up 0.5 per
2L LR RO S EIE LTI RIEICIE  cont) with 2019 levels. Expenditure is recovering faster than

New South
Total Australia $32,307.4m 2.8% 100.0% $4,322 - : ) Australia Queensland Wales Victoria
Queensland $6,115.3m 0.5% 18.9% $2,839 visitation, which sits at 77.4 per cent of 2019 levels (2.2
New South Wales $12,043.4m 5.8% 37.3% $3,258 million visitors). Visitors continue to stay longer and spend
Victoria $8,801.0m -0.3% 27.2% $3,387___ more than they did pre-COVID-19. The average length of stay

6%
(ALoS) was 4.3 nights higher than 2019 at 24 nights and the

State visitation comparison average spend per night was $118, 6.7 per cent higher than

Change vs Change vs 2019 3%
Visitors 2019 Avg stay 2019 ’
- . . 1%
To(;al AuTtr:"a 7341752,(())0(())0 -12‘;-;‘;/0 323.3 2‘? Queensland followed the national pattern with VFR OVE
ueensian o b -22.6% o 5 . . s
New South Wales 3,697,000 -15.7% 26.7 46 leading the recovery with $975.2 million, up 20 per .cent 0%
Vicora 2,598,000 17.2% 29.0 5.7 compared to 2019, followed by OVE generated from business
Other States 1,784,000 -13.2% 34.1 10.0 travel, reaching $338.6 million, up 16.2 per cent since 2019,
and OVE generated by employment Vvisitation, achieving
Total holiday 3,616,000 -23.0% 20.9 2.9 $473.2 million, up 102.9 per cent since 2019.
Queensland 1,253,000 -33.1% 14.9 2.7
\";_e‘é" South Wales i’ﬁgé’ggg ggéz" 1‘3‘-‘3} g-g Holiday OVE recovered to $2.7 billion or 94.5 per cent of 2019
ICtOria o i -23.070 E 5 - -
Other States 858,000 26.8% i5.1 2.4 levels and education OVE recovered to $1.5 billion or 83.4 per
cent of 2019 levels.
Total VFR’ 3,180,000 -6.1% 27.3 4.3 . .
Queensland 718,000 -4.9% 20.2 21  Comparison to national performance _
New South Wales 1,188,000 -2.0% 23.4 2.8 International OVE recovery in Queensland is slightly behind
Victoria 956,000 -8.5% 23.7 1.4 the national average (100.5 per cent compared to 2019 vs.
mmother States £84,000 22.000 318 2.8 Australia at 102.8 per cent recovered). Queensland’s visitation
Total business 789,000 TR BN 2.0 |sf 77.4 per cent recovered compared to the national average
Queensland 170,000 -17.8% 7.0 0.2 of 85.8 per cent.
New South Wales 339,000 -26.5% 11.4 2.8 ) ,
Victoria 247,000 _27_70/2 3.8 0.4 Queensland outpaced the national recovery speeq in QVE
Other States 176,000 -12.4% 11.5 1.4 generated from VFR, business and employment. While holiday
and education OVE in Queensland is recovering at a slower
Total education 504,000 -22.7% 133.5 15.9 pace than the nat|0na| average.
Queensland 78,000 -34.7% 122.5 14.4
New South Wales 201,000 -18.5% 126.4 8.6
Victoria 157,000 -22.9% 139.7 24.3
Other States 76,000 -23.8% 137.1 23.6

CANNON CREEK VIA BOONAH, SCENIC RIM,
BRISBANE

teqg.queensland.com Subscribe to our research updates:
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International Tourism Snapshot

Year ending September 2024

International visitors to Queensland

_ Change vs Change vs
Visitors 2019 Avg stay 2019
Total Queensland 2,154,000 -22.6% 24.0 4.3
Nz 481,000 -1.6% 10.1 0.4
Asia 738,000 -41.1% 35.0 12.4
North America 274,000 -9.6% 11.7 -0.6
Europe 274,000 -17.2% 26.6 1.0
UK 215,000 -1.8% 20.1 1.1
Holiday 1,253,000 -33.1% 14.9 2.7
Nz 251,000 0.4% 8.0 0.1
Asia 418,000 -53.9% 17.3 6.0
North America 185,000 -14.7% 8.5 0.5
Europe 207,000 -23.7% 22.2 1.5
UK 140,000 -3.4% 15.0 0.5
VER’ 718,000 -4.9% 20.2 2.1
NZ 220,000 -1.2% 10.1 0.9
Asia 216,000 -7.6% 34.1 6.5
North America 71,000 -0.1% 14.1 0.7
Europe 59,000 -5.7% 17.2 2.9
UK 94,000 -1.1% 17.0 0.0
Business 170,000 -17.8% 7.0 0.2
NZ 39,000 -19.9% 5.0 0.8
Asia 54,000 -32.2% 8.2 0.1
North America 27,000 -15.6% 7.9 0.9
Europe 22,000 22.1% 8.4 1.2
UK np np np np
Education 78,000 -34.7% 122.5 14.4
NZ np np np np
Asia 58,000 26.2% 123.9 8.8
North America np np np np
Europe np np np np
UK np np np np

teg.queensland.com
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While OVE has recovered past pre-COVID-19 levels from most
of Queensland’s individual source markets, a few are still
recovering. Among Queensland’s largest source markets, OVE
from New Zealand has reached a record of $835.2 million, up
37.9 per cent on 2019, and the recovery from the United
Kingdom has been particularly strong with $490.2 million, up
43.2 per cent. Overnight visitor expenditure has also recovered
well past 2019 levels for both Japan ($528.6 million, up 15.0
per cent) and the United States of America ($439.3 million, up
4.8 per cent). On the other hand, Queensland’s largest market
by OVE, China, is still quite far from 2019 levels. With a total
OVE of $916.5 million, China has returned to being
Queensland’s largest market by OVE however, this is only a
recovery of 56.8 per cent of what it was in 2019. The recovery
from Chinese VFR and education visitation outpaced holiday
recovery with Chinese holiday visitation at 22.5 per cent of
2019 levels and OVE at 25.6 per cent of 2019.

Outside of Queensland’s top five markets, South Korea and
France reached record OVE.

Big spending Kiwis

New Zealanders have never spent more in Queensland than
they did in the year ending September 2024, a record $835.2
million (up 37.9 per cent). Most of these visitors were here on
holidays with 251,000 holiday visitors, which is already in line
(up 0.4 per cent) with 2019 levels. Queensland also welcomed
220,000 New Zealanders that visited their friends and relatives
here and 39,000 were here on business. In total, visitation is
coming very close to achieving its 2019 levels (481,000, 98.4
per cent recovered).

International expenditure in Queensland

Change vs

Expenditure 2019

Total Queensland $6,115.3m 0.5%
Holiday $2,704.5m -5.5%
VFR $975.2m 20.0%
Business $338.6m 16.2%
Employment $473.2m 102.9%
Education $1,511.8m -16.6%

Indians visit their friends and relatives
Queensland welcomed a record 41,000 Indian
VFR visitors, which is 54.1 per cent more than
in 2019. There were a total of 77,000 visitors
(92.9 per cent recovered) who spent $190.1
million, making VFR the main reason for visiting
Queensland. However, there were 28,000
holiday visitors to Queensland as well.

Japanese find a lot to learn in Queensland
Japanese visitors stayed a record 4 million
nights in Queensland, up 14.4 per cent
compared to 2019. While in the past Japanese
tourism to Queensland has been driven by the
holiday market, this record was due to a record
1.6 million education nights, up 45.8 per cent
compared to 2019. There were 17,000
education visitors to Queensland up 12.7 per
cent on 2019 and these visitors increased their
ALoS by 22.1 nights to 97.2 nights. Outside of
the education market there is still recovery to
occur. There were 127,000 holiday visitors, a
recovery of 74.4 per cent compared to 2019
and there were 169,000 visitors in total, a
recovery of 77.0 per cent.

Subscribe to our research updates:
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Year ending September 2024

Brisbane
International visitors by region OVE in Brisbane reached $3.1 billion which is up 8.5 per cent compared to 2019. Brisbane’s OVE exceeded 2019

Change vs Holiday [ETT R . . . . . .
2019 Avg stay 2 2019 levels because visitors are spending more per night and staying for longer. Visitors spent an average of $112 per

night, which is 5.5 per cent more than in 2019 and visitors stayed 22.2 nights on average, an increase of 3.9 nights.

Total Queensland 2,154,000 -22.6% 24.0 1,253,000 -33.1%
Brisbane 1,251,000 -15.3% 22.2 539,000 -30.2%  Brisbane welcomed 1.3 million international visitors, which is a recovery to 84.7 per cent of 2019 levels. Visitation for
Gold Coast 649,000 -39.9% 12.4 456,000 -46.4%  employment was already above 2019 levels (up 46.7 per cent on 2019 at 32,000). Visiting friends and relatives
TNQ 519,000 -35.8% 93 464,000 -37.9% (434,000, 95.6 per cent recovered) and business visitation (126,000 or 89.7 per cent recovered) were both close to
i — 0, - 0, . . .

SUEIRelEoosT 309,000 EXai) e 225,000 10:2% " reaching 2019 levels. On the other hand, both holiday (539,000 or 69.8 per cent recovered) and education (54,000
Whitsundays 188,000 -14.7% 5.8 180,000 -14.4% . . ..

SGBR® 82,000 39.1% 171 57 000 4679  OF 68.5 per cent recovered) were still far from full recovery. Brisbane welcomed a record number of visitors from
Ereear Cersk 93:000 29.3% 5.5 83:000 2919  New Zealand (249,000, up 8.7 per cent) and a record number of visitor nights from both Japan (2.2 million, up 39.5
Townsville 97,000 -23.3% 12.0 75,000 -27.7%  per cent) and South Korea (2.6 million, up 29.3 per cent). However, Brisbane's largest source market before COVID-

19, China, was still at 42.0 per cent of 2019 levels of visitation at 116,000 - a common challenge across Australia.

Change vs Holiday Change vs f : f . . ’ . g
_m Despite this, China was still Brisbane’s third largest market by visitation.

Mackay 29,000 -39.8% 14.7 19,000 “76% " Gold Coast
832127&,?36525?3 g:ggg ;6);,2 4113:113 296?00000 22(110;: OVE on the Gold Coast was slightly down on pre-COVID-19 levels ($1.2 billion or 88.7 per cent recovered). Visitation

was further behind with 649,000 visitors, a recovery of 60.1 per cent. Travel for visiting friends and relatives was the

Expenditure in Queensland regions closest to recovering (155,000, or 92.4 per cent of 2019 level). Holiday (456,000 visitors or 53.6 per cent recovered),

) Spend per  Spend per education (15,000 or 61.4 per cent of 2019 levels), and business (25,000 or 67.8 per cent of 2019 levels) were all
Expenditure 2019 visitor night . . . . .

Total Queensland $6,115.3m e $2,839 $118 qu.|te far from re-turmng to pre—pgndem|c numbers. The relatively sl_ow recovery of visitation to the Gold Coast vx_las
Brisbane $3,128.5m 8.5% $2,500 $112 driven by the reliance on the Chinese market before COVID-19, which has been slow to return. In the year ending
Gold Coast $1,189.2m -11.3% $1,832 $148 September 2024, there were 56,000 Chinese visitors at 20.5 per cent of 2019 levels. Visitation from Japan has also
TNQ $899.3m -12.5% $1,731 $187 been slow to recover with 29,000 or 38.8 per cent of 2019 levels. On the other hand, the Gold Coast welcomed a
Sunshine Coast $350.5m 24.1% $1,135 $87 record number of visitors from New Zealand at 221,000, up 4.5 per cent compared to 2019 and visitation from South
Whitsundays $196.7m 29.2% $1,047 $179 Korea at 47,000, up or up 38.4 per cent.

SGBR $83.5m 8.1% $1,019 $60
0, -
Tomevle T s Tropical North Queensland (TNQ) N
OVE in Tropical North Queensland reached $899.3 million, a recovery of 87.5 per cent on 2019 levels. The recovery

_ Sp:::i‘t'opre" S":;‘;hfe' in visitation has bgen slower with 519,900 visitors, which is 64.2 per Fept of 2019. However, international Yisitors
Mackay $22.5m 35.8% $786 $54 are now both staying longer and spending more per night than they did in 2019. The average length of stay is now
Outback Queensland $11.1m -25.5% 672 $37 9.3 nights, which is 0.8 nights more than in 2019 and the average spend per night sitting at $187 which is 24.4 per
Queensland Country $98.9m -28.3% $1,875 $46 cent more than 2019. The holiday market drove visitation to the region with 464,000 holiday visitors, which

represents a 62.1 per cent recovery compared to 2019 levels. Part of the reason for the slow recovery in visitation to

TNQ is the reliance on China. In 2019, around one in four visitors to the region were Chinese, in the year ending

September 2024, TNQ welcomed 26,000 Chinese visitors which is around a seventh (13.8 per cent) of visitation

compared to 2019. Conversely, visitation from the UK has achieved full recovery with 75,000 visitors, up 4.1 per cent

on 2019. TNQ’s other major markets are between 70 per cent and 90 per cent recovered, including Japan with

4 99,000 visitors or 89.0 per cent of 2019, USA with 86,000 visitors or 80.8 per cent, Germany with 36,000 or 80.4 per
~ cent and New Zealand at 27,000 or 71.4 per cent.

Subscribe to our research updates:
teg.queensland.com/news-and-media/contacting-teq/enewsletters
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International visitors by region

| vistors | "ot | vastay? | umitors | 20io [
Visitors 2019 Avg stay visitors 2B 1n the Fraser Coast region, international visitor expenditure reached $62.4 million, exceeding 2019 levels by

T°;:ltgﬁ:e"s'a"d f’;Z:’ggg 2;:;? 2‘2"2 1;;3(’)%%0 333;? 36.6 per cent. Visitor expenditure has grown because of a substantial increase in both the average length of
Gold Coast 649,000 130.9% o 456,000 4649,  Stay (ALoS) apd average spend per night. The ALoS of visitors to the.Fraser Coast was 0.7 nights more than in
NG 519,000 -35.8% 9.3 464,000 37.9% 2019 at 5.5 nights, the average spend per night was 68.8 per cent higher at $123. Visitation is yet to recover,
Sunshine Coast 309,000 -6.5% 13.1 225,000 -10.2%  sitting at 70.7 per cent recovered compared to 2019, at 93,000. The majority of these visitors were on
Whithndays 188,000 -14.7% 5.8 180,000 -14.4%  holidays, With holiday visitation having recovered to 83,000 or 70.9 per cent of 2019 levels. Visitation from
SGBR 82,000 -39.1% 17.1 57,000 “46.7%  hoth the UK at 25,000 visitors or 79.6 per cent recovered and continental Europe at 46,000 or 69.4 per cent
Fraser Coast 23,000 29:3% >> 83,000 "291%  Lacovered is around three quarters of what it was in 2019
Townsville 97,000 -23.3% 12.0 75,000 -27.7% q '

Change vs Holiday Change vs Whitsunday_s . -
Visitors 2019 Avg stay 2 visitors 2019 Total international OVE exceeded 2019 levels, reaching $196.7 million, up 29.2 per cent vs 2019. The recovery
Mackay 29,000 -39.9% 14.7 19,000 -47.6%  has largely been driven by growth in average spend per night. Visitors spent $179 per night on average which
Outback Queensland 17,000 -36.7% 18.1 9,000 -43.1%  is 61.3 per cent more than in 2019. However, there were 188,000 visitors, a recovery of 85.3 per cent. At 96
Queensland Country 53,000 -30.9% 40.8 20,000 38.0%  per cent nearly all visitors were in the Whitsundays for holidays. There were 180,000 holiday visitors, which is
: - - 85.6 per cent recovery compared to 2019 with a record 25,000 visitors from the USA, an increase of 18.1 per

Expenditure in Queensland regions ! !

e Q g Change vs Spend per Spend per cent on 2019. Visitation was also fully recovered from the UK at 56,000, up 30.2 per cent and France with
Expenditure 2019 visitor night 13,000, up 16.8 per cent. Among the Whitsundays other largest markets, visitation from Germany at 21,000, a
Total Queensland $6,115.3m 0.5% $2,839 $118 recovery of 70.1 per cent was still climbing back to 2019 levels.
Brisbane $3,128.5m 8.5% $2,500 $112
Gold Coast $1,189.2m -11.3% $1,832 $148 Townsville
™NQ LR "12.5% AL Wy Total international OVE reached $72.7 million, which is a recovery of 76.0 per cent compared to 2019. In the
Sunshine Coast $350.5m 24.1% $1,135 $87 di September 2024, th 97.000 visit i 76.7 t of 2019 | ls. Th
Whitsundays $196.7m 29.2% $1,047 $179 year ending September 2024, there were 97, visitors, marking 76.7 per cent o evels. There were
SGBR 9 $83.5m 8.1% $1,019 $60 75,000 holiday visitors, which is a recovery of 72.3 per cent. However, the number of VFR visitors is 6.4 per
Fraser Coast $62.4m 36.6% $674 $123 cent above 2019 levels at 16,000 visitors. Visitation from Asia has recovered past 2019 levels to 12,000, up
Townsville $72.7m -24.0% $751 $63 21.1 per cent. Visitation from the UK at 22,000 is97.6 per cent recovered however, visitation from continental
Change vs Spend per Spend per Europe is still below 2019 levels with 43,000 at70.1 per cent recovered.
Expenditure 2019 visitor night
Mackay $22.5m 35.8% $786 $54 Southern Great Barrier Reef (SGBR)
Outback Queensland $11.1m -25.5% $672 $37 Total international OVE reached $83.5 million in the Southern Great Barrier Reef region, which exceeded 2019

Queensland Country $98.9m -28.3%

S

$46 levels by 8.1 per cent. This reflects that international visitors average spend was $60 per night which is 29.8
i per cent higher than 2019. Visitation is still recovering, with the region welcoming 82,000 visitors, a recovery of
60.9 per cent. Holiday visitation was particularly slow to recover with 57,000 holiday visitors, marking a
¢ recovery of 53.3 per cent. There were 17,000 visiting friends and relatives visitors which is a recovery of 92.8
" per cent. From the USA came 11,000 visitors, which is up 12.8 per cent on 2019. Visitation from SGBR’s other
" three largest source markets were all still recovering, these were: the United Kingdom with 14,000, 56.7 per
cent recovered, New Zealand with 10,000, 65.4 per cent recovered and Germany with 10,000 or 49.2 per cent
recovered.

teqg.queensland.com Subscribe to our research updates:
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Year ending September 2024

Sunshine Coast

International visitors spent $350.5 million on the Sunshine Coast which is up 24.1 per cent
compared to 2019 with this growth reflecting that the average length of stay has increased
4.5 nights to 13.1 nights. The Sunshine Coast was also the closest Queensland region to
reaching its pre-COVID-19 international visitation levels as visitation recovered to 309,000
visitors or 93.5 per cent compared to 2019, driven by the 74,000 VFR visitors, which is up 9.9
per cent compared to 2019. Holiday visitation has had a slower recovery with 225,000 holiday
visitors, the equivalent of 89.8 per cent compared with 2019. New Zealand was the region’s
largest international market and is close to recovery with 86,000, at 99.8 per cent recovered.
Visitation from the second largest market, the United Kingdom, reached a record 69,000, up
23.4 per cent and visitation from the United States of America was in line with 2019 levels at
24,000, an increase of 0.2 per cent.

Outback, Queensland Country and Mackay growth is usually reported on a three-year trend
basis given the large, expected variability in the annual growth due to smaller sample sizes.
Given no data was available for 2020-2022, we are comparing directly to 2019 and caution
should be taken in interpreting figures.

Outback Queensland

Total overnight visitor expenditure was $11.1 million which was 74.5 per cent of 2019 levels.
The recovery in visitation was slower than the recovery in OVE, but visitors are staying longer.
There were 17,000 international visitors, which is a recovery of 63.3 per cent. The average
length of stay was 18.1 nights which is 3.9 nights more than in 2019.

International visitors by region and source market

Queensland Country

Queensland Country’s international overnight visitor expenditure recovered to $100.6 million or 72.9
per cent of what it was in 2019. The OVE recovery was broadly in line with the recovery in visitation.
There were 52,000 international visitors, a recovery of 68.2 per cent. Visiting friends and relatives
was the most common reason to visit the region with 23,000 visitors, which is a recovery of 86.8 per
cent. The recovery in VFR visitation has been quicker than the recovery of holiday visitation. There
were 20,000 holiday visitors which is 59.9 per cent of 2019 levels. There were 11,000 visitors from
New Zealand (65.7 per cent of 2019 levels), 11,000 visitors from Asia (52.4 per cent of 2019 levels
and 15,000 visitors from Europe (including the UK) which is the equivalent of 59.8 per cent of 2019
levels.

Mackay

Mackay'’s international OVE reached $22.5 million, which exceeded 2019 levels by 35.8 per cent. This
reflects that visitors are staying longer and spending more per night on average. The average length
of stay increased 5.9 nights to 14.7 nights and the average spend per night increased 35.4 per cent
vs 2019 to $54. Annual international visitation is much slower to recover with 29,000 international
visitors which is a recovery of 60.1 per cent. Of these visitors, 19,000 were on holidays, a recovery
of 52.4 per cent. The region's largest source market is continental Europe with 11,000 visitors, a
recovery of 50.2 per cent.

New Zealand North America United Kingdom

Change vs Change Vs Change Vs Change vs Change vs Change vs
2019 2019 2019 Visitors 2019 Visitors 2019 2019

Total Queensland 169,000 -65.9% 274,000 -17.2% 169,000 -23.0% 481,000 -1.6% 274,000 -9.6% 215,000 -1.8%
Brisbane 116,000 -58.0% 176,000 -14.9% 46,000 -1.2% 249,000 8.7% 147,000 -0.9% 140,000 8.7%
Gold Coast 56,000 -79.5% 75,000 -23.0% 29,000 -61.2% 221,000 4.5% 53,000 -18.0% 52,000 -16.6%
Sunshine Coast n/p n/p 77,000 -19.5% n/p n/p 86,000 -0.2% 33,000 -7.7% 69,000 23.4%
Fraser Coast n/p n/p 46,000 -30.6% n/p n/p 9,000 n/p n/p n/p 25,000 -20.4%
SGBR’ n/p n/p 30,000 -46.5% n/p n/p 10,000 -34.6% 15,000 -0.1% 14,000 -43.3%
Whitsundays n/p n/p 73,000 -20.4% n/p n/p 9,000 n/p 35,000 12.0% 56,000 30.2%
TNQ 26,000 -86 2% 121,000 -24.4% 99,000 -11 0% 27,000 -28 6% 104,000 -21 2% 75,000 4.1%
Townsville n/p 43,000 -29.9% n/p n/p n/p 22,000 -2.4%

Mackay n/p n/p 11,000 49.8% n/p
Outback Queensland n/p n/p n/p np n/p
Queensland Country n/p n/p n/p np n/p

teqg.queensland.com
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Change vs Change vs Change vs Change vs Change vs Visitors Change vs
2019 2019 2019 2019 2019 2019

n/p n/p n/p n/p 0.0% n/p
n/p n/p n/p n/p n/p n/p
np 13,000 -24.6% n/p n/p n/p n/p

Subscribe to our research updates:
teg.queensland.com/news-and-media/contacting-teg/enewsletters



International Tourism Snapshot Qiesislind

Year ending September 2024

Queensland

Visitors Change Vs 2019 Annual change Expenditure Change Vs 2019 Annual change Visitors Change Vs 2019 Annual change Expenditure Change Vs 2019
New Zealand 481,000 -1.6% 16.2% $835.2m 37.9% 14.5% 1,239,000 -4.6% 15.2% $2,098.0m 28.7%
Total Asia’ 738,000 -41.1% 37.5% $2,802.8m -17.2% 82.8% 3,579,000 -18.0% 37.2% $19,702.1m -3.2%
B china 169,000 -65.9% 172.9% $916.5m -43.2% 164.4% 796,000 -40.0% 105.7% $7,890.5m -23.7%
® japan 169,000 -23.0% 69.7% $528.6m 15.0% 37.4% 346,000 -24.4% 55.0% $1,384.2m 11.7%
Ll Singapore 39,000 -43.8% -4.2% $121.0m -20.1% -10.2% 351,000 -15.6% 12.7% $1,140.2m 3.8%
= Malaysia 23,000 -49.9% -9.5% $77.3m -7.5% -25.2% 182,000 -47.0% 19.6% $684.3m -29.1%
@ Korea 90,000 21.2% 63.0% $356.0m 42.2% 84.7% 337,000 32.6% 60.4% $1,456.6m 36.3%
=i India 77,000 -7.1% 10.6% $190.1m 26.6% -8.0% 405,000 7.7% 11.1% $1,472.3m 16.5%
L] Hong Kong 17,000 -74.5% -29.3% $83.0m -59.8% -25.3% 199,000 -30.2% 39.6% $861.4m -15.8%
W Indonesia 29,000 -2.0% -1.1% $94.7m 55.0% -14.5% 197,000 -0.2% 16.6% $925.0m 35.5%
Bl raivan 36,000 -55.8% 65.9% $174.2m -15.9% 136.3% 148,000 -16.6% 58.9% $882.5m 24.9%
== Thailand 16,000 -15.1% -44.4% $76.4m 34.1% -46.1% 89,000 -6.1% -0.2% $434.0m 7.8%
M rhilippines'! 27,000 n/p n/p $63.7m n/p n/p 161,000 n/p n/p $529.6m n/p
Ll Viet Nam'! 17,000 n/p n/p $22.4m n/p n/p 164,000 n/p n/p $849.4m n/p
Other Asia! 29,000 n/p n/p $99.1m n/p n/p 202,000 n/p n/p $1,192.3m n/p
North America® 274,000 -9.6% 23.6% $643.8m 14.1% 7.9% 811,000 -14.2% 13.5% $2,555.4m 4.1%
= USA 210,000 -11.2% 29.3% $439.3m 4.8% 14.4% 656,000 -14.4% 13.9% $1,969.4m 2.0%
I+l canada 64,000 -3.8% 8.0% $204.4m 41.0% -3.8% 154,000 -13.3% 11.8% $586.0m 11.9%
Total Europe® 489,000 -11.0% 13.8% $1,243.1m 18.0% 11.0% 1,345,000 -13.5% 10.5% $5,653.6m 11.1%
% United Kingdom 215,000 -1.8% 13.1% $490.2m 43.2% 6.9% 590,000 -12.2% 6.5% $2,123.0m 19.2%
L. Germany 68,000 -16.0% 17.3% $174.2m 7.9% 20.2% 153,000 -22.4% 13.8% $658.9m -4.8%
BN Foance 40,000 -17.7% 24.6% $114.0m 32.2% 6.4% 120,000 -12.0% 20.9% $667.2m 36.0%
== Scandinavia 26,000 -36.3% -13.4% $90.0m -20.2% -11.1% 80,000 -22.9% 9.0% $310.7m -17.1%
Ih ey 18,000 -30.6% 0.7% $58.0m 0.8% 39.7% 62,000 -14.1% 10.5% $323.8m 5.1%
Switzerland 13,000 -16.5% -8.4% $42.3m 46.1% -2.3% 40,000 -20.4% 14.1% $208.2m -4.4%
_= Netherlands 22,000 -13.8% 9.9% $57.1m 6.9% 8.8% 49,000 -20.0% 7.8% $250.3m 14.0%
Other Europe 88,000 -7.0% 28.6% $217.2m 3.0% 27.7% 251,000 -4.5% 14.2% $1,111.5m 10.8%
Other markets 171,000 -9.1% -6.0% $590.5m 25.1% -23.3% 502,000 -7.5% 1.4% $2,298.2m 20.8%
All markets 2,154,000 -22.6% 20.7% $6,115.3m 0.5% 16.4% 7,476,000 -14.2% 22.3% $32,307.4m 2.8%
L Anmual change refrs o the percentage change between the year covered by this snapsho compared to the year prio e e i Dot
2. Avg stay = average length of stay expressed in nights . research@queensland.com
3. Total includes those visitors classified as ‘Other’. Therefore, the sum of Holiday, VFR, Business and Education visitors may not equal to 'Total' w. teq.queensland.com/research
4. Asia includes Japan, China, Korea, Singapore, Malaysia, Hong Kong, India, Indonesia, Taiwan, Thailand, Philippines, Viet Nam and Other Asia Dt Soree:
5. North America includes United States of America and Canada International Visitor Survey (IVS), Tourism Research Australia. The information included in this report was extracted from the IVS
6. Europe includes Germany, France, Scandinavia, Netherlands, Italy, Switzerland and Other Europe conducted Tourism Research Australia (TRA). 1VS information is collected by personal interviews with short-term international
& All expendiure fgures ncude package expendiure O A ol T e A A A O

9. Southern Great Barrier Reef region is comprised of the Capricorn, Bundaberg and Gladstone regions
10. To stabilise some results, trend is used to average data over three years. Trend change is the average change over three years rather than a year on year comparison
11. Until year ending December 2023 Philippines and Viet Nam were included in Other Asia. As a result comparisons to previous peiods for Other Asia, Philippines and Viet Nam

Disclaimer:
By using this information you acknowledge that this information is provided by Tourism and Events Queensland (TEQ) to you
without any responsibility on behalf of TEQ. You agree to release and indemnify TEQ for any loss or damage that you may suffer as

are not publishable. a result of your reliance on this information. TEQ does not represent or warrant that this information is correct, complete or suitable
for the purpose for which you wish to use it. The information is provided to you on the basis that the you will use your own skill and
Other notes: Judgement and make your own enquiries to independently evaluate, assess and verify the information’s correctness, co tel

. . B . and usefulness to you before you rely on the information.
e Expenditure estimates should be used with caution . . v

e "n/p" = not published for technical reasons
e For this publication data has been adjusted to conform to Tourism and Events Queensland’s regional definitions, which may differ slightly from ABS Tourism Regions
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